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ABOUT 
According to the Centers for Disease Control and Prevention, 

chronic disease accounts for seven of the top 10 leading 

causes of death in the U.S. and more than 90 percent of 

total annual national healthcare spending. Chronic Disease 

Day helps to lower the number of preventable illnesses by 

advocating for CDC funding for chronic disease prevention 

and health promotion programs; and helps to broaden access 

to care by educating Congress on legislative opportunities to 

support a proactive and dynamic environment for patients. 

MISSION STATEMENT
Chronic Disease Day is an awareness campaign that advocates to 

lower the number of preventable illnesses, advance access to care 

for unpreventable conditions, and build healthier communities.

OVERVIEW
The annual Chronic Disease Day campaign engages national 

healthcare policymakers, expert voices and chronic and rare 

disease community members to raise awareness about ways we 

can build healthier communities across the country and expand 

access to care solutions for those in need. Chronic Disease Day 

was established by the national nonprofit charitable foundation 

Good Days in 2014. Today it receives national recognition and 

active support from more than two dozen leading nonprofit 

healthcare organizations and associations including the National 

Association of Chronic Disease Directors, the American Heart 

Association, the American Lung Association, the American Liver 

Foundation and the National Breast Cancer Foundation. 
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In 2022, 40 U.S. governors officially proclaimed 

July 10 as Chronic Disease Day in their home 

state. Each year in major cities across the country, 

landmark buildings and monuments light up 

orange to show support including in New York 

City, Boston, Dallas, Houston, Minneapolis, Little 

Rock and Honolulu. Social media campaigns 

including campaign hashtag #IStayStrong 

selfies, virtual livestream attendance, and 

t-shirt giveaways earn hundreds of thousands 

of organic social media impressions, tens of 

thousands of engagements, and thousands 

of click-throughs to the campaign homepage 

ChronicDiseaseDay.org each year. 

AUDIENCES 
Primary audiences include all individuals 

who have or have experienced chronic 

and rare disease in their lifetimes, 

caregivers, a wide-range of disease-specific 

nonprofit advocacy organizations, national 

policymakers, patient advocates and influential 

health policy and opinion leaders. 

Secondary audiences include all healthcare, 

medical and pharmaceutical industry 

professionals, and the general public.

http://www.chronicdiseaseday.org
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PROGRAM AGENDA
Each year, Good Days hosts expert speakers and national policymakers to discuss  

opportunities to advance access to care and support healthy communities. Virtual public  

events are streamed on YouTube, Facebook and at ChronicDiseaseDay.org.  

The livestreams are shared by Good Days and a wide variety of nonprofit member 

organizations that participate in the Chronic Disease Day campaign. 

2023 SCHEDULE OF EVENTS

Virtual Events 

April 6, 2023:  

Addressing Health Disparities and 

Minority Health Month Livestream

June 8, 2023:  

Caregiving in America Livestream 

July 14, 2023:  

National Advocacy Livestream

In-Person Events

Frisco, Texas, July 7, 2023:  

I Stay Strong Kickoff Event  

at Good Days Headquarters 

 

Atlanta, Georgia, July 10, 2023:  

Chronic Disease Day Signature Event  

 

Washington, DC, July 12, 2023:  

Capitol Hill Day and Luncheon 

http://www.chronicdiseaseday.org
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PAST KEYNOTE SPEAKERS INCLUDE:

 

Rochelle P. Walensky, MD, MPH, 

Director of the Centers for 

Disease Control and Prevention

 

Louis Wade Sullivan, MD, 

Former Secretary of U.S. 

Department of Health 

and Human Services

 

Doug Lowy, MD,  

Acting Director of the 

National Cancer Institute

 

Gary H. Gibbons, M.D., 

Director of the National Heart, 

Lung, and Blood Institute

 

Karen Hacker, MD, MPH,  

Director of CDC’s National 

Center for Chronic Disease 

Prevention and Health Promotion

 

Loretta Christensen, MD, MBA, 

MSJ, FACS, 

Chief Medical Officer, 

Indian Health Service

 

U.S. Senator Kevin 

Cramer (R-ND)

 

U.S. Representative Lauren 

Underwood  

(D-IL)

 

U.S. Representative 

Judy Chu (D-CA)

 

Lorraine Stiehl, 

CEO, American Liver Foundation

 

David Bakelman, 

CEO, National Pancreas 

Foundation

 

Erika Sward, 

Assistant Vice President of 

National Advocacy, American 

Lung Association

 

C. Grace Whiting, 

CEO, National Alliance 

for Caregiving

 

Mike Porath, 

Founder and CEO, The Mighty 

 

Julia Savacool, 

Editorial Director, HealthCentral
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DIGITAL MEDIA 
CAMPAIGN
Health advocates, healthy living 

and disease-specific social media 

influencers, healthcare opinion leaders 

and policymakers spearhead digital 

campaign initiatives that complement and 

promote CDC healthy living guidelines 

and resources as detailed at cdc.gov/

chronicdisease/about/index.htm. 

Chronic Disease Day grassroots supporters 

and nonprofit campaign partners promote 

and amplify social media content. Annual 

online campaign activities earn more  

than 2,000 organic user generated  

social media posts using campaign  

hashtag #IStayStrong in the  

week leading up to Chronic  

Disease Day (7/10). Virtual  

livestream attendance  

t-shirt giveaways earn  

hundreds of thousands  

of organic impressions  

and thousands of  

click-throughs to the  

campaign homepage  

ChronicDiseaseDay.org  

each year. 

https://www.cdc.gov/chronicdisease/about/index.htm
https://www.cdc.gov/chronicdisease/about/index.htm
http://www.chronicdiseaseday.org
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LEGISLATIVE AFFAIRS 
AND ADVOCACY 
DESCRIPTION
Chronic Disease Day unites a wide-range of chronic and 

rare disease community members and patient advocacy 

organizations to educate and engage with a new Congress 

in 2023; advocate for investments in CDC funding, chronic 

disease research and public health; and support a dynamic 

environment for patient care and reduce preventable deaths. 

PROPOSED LEGISLATIVE PRIORITIES 
IN 2023 INCLUDE: 

 → Enhance investments in CDC funding

 → Allow gym memberships to be reimbursed through FSA 

 → Support legislation that removes barriers to 

patient assistance programs for patients

 → Support passage of S. 464/HR 2163: The Safe Step Act

 → Support passage of HR 5801: The HELP Copays Act

 → Enhance ACA premium subsidies

STATE-BY-STATE 
RECOGNITIONS
Grassroots supporters annually submit proclamation requests to  

recognize Chronic Disease Day at ChronicDiseaseDay.org  

that are forwarded to their state governor’s offices. As a result, 

U.S. states and dozens of cities proclaim July 10 as Chronic 

Disease Day each year, activating their respective state health 

agencies to promote digital campaign properties and events. 

http://www.chronicdiseaseday.org
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CHRONIC DISEASE 
ALLIANCE MEMBERS
Good Days convenes quarterly meetings with more than two dozen leading patient 

advocacy and disease-specific chronic and rare disease nonprofit organizations that 

actively participate in campaign activities. Chronic Disease Alliance members include: 

LED BY
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Learn more at ChronicDiseaseDay.org or by 

emailing ChronicDiseaseDay@MyGoodDays.org

MyGoodDays.org

http://ChronicDiseaseDay.org
mailto:ChronicDiseaseDay@MyGoodDays.org
http://MyGoodDays.org

